
 
 
 

COMM 201 – Social Media 
Closed Note Book Exam Review 

 
 

 
True or False 
 
1) It’s not about a speaker or a message anymore, but rather it’s about the medium that they 
use for communication. 
 
2) Communicating anything to this generation is a challenge if you’re not part of the new 
media communication ecosystem. You need to understand how they communicate and adapt 
yourself. 
 
3) The purpose of our textbook is to help you: Understand the current social media revolution. 
Lay a strong foundation for your social media ministry. Prepare for the technology changes of 
the future. 
 
4) Whenever the author uses the word Church with a capital letter C, he's talking about the 
Body of Christ which encompasses every individual who believes in Jesus Christ as their Lord 
and Savior. This is not the church as an organization or a building. 
 
5) Whenever a new technology hits the market, the Church’s first reaction is to think that it is 
relevant only for evangelistic purposes. 
 
6) Social media isn’t just a place to browse photos of friends and family. It’s also a place 
where people find information that influences their thoughts and actions. 
 
7) Many of the top posts on social media are quotes and stories of hope. 
 
8) In social media, context is NOT as important as content. 
 
9) The Christian message is based on words. 
 
10) Christian living is about testimonies and stories. And social media audiences love stories. 
 
11) Thanks to the internet and social media, this generation is better equipped to fulfil the 
Great Commission than any other generation that ever existed. The phrase ‘reaching the 
nations’ sounds less daunting today than it did 100 years ago. 
 
12) You need to understand everything about a particular technology in order to put it to use. 
 
13) You can take a specific subject and deliver the teaching material consistently on social 
media over a long period of time. Unlike on TV or radio where you have a limited amount of 
hours, social media is your own broadcasting station and you can take as long as you like to 
deliver your teaching material. You can pace it without any external pressure. 
 
14) Social media is all about comments, feedback and inputs flowing in both directions. 
Almost all the platforms allow free flow of communication, creating a highly interactive 



teaching experience. Your audience can ask questions, express their opinions and share their 
expertise on the subject. 
 
15) Communication is the foundation of connectivity in any relationship, organization and even 
family. The more we communicate, the better are our chances of staying connected. 
 
16) Now we have social media that can fulfil almost all of the criteria above. It can be the tool 
that meets the two important needs of the Church today: Need for a platform to communicate 
and minister to each other within the Church Need for a platform to communicate, serve and 
minister to people who need help and are yet to hear the good news about the love of God, 
outside the Church. 
 
17) As a Church if all of us work towards integrating this platform in our regular 
communications, the possibilities are limitless: Anyone can tap into the resource and 
knowledge pool that God has placed within the Church easily, with just a few clicks. Anyone 
who needs help will be able to reach out to others. Anyone who needs prayers will be able to 
reach out to others. We can have a free flow of wisdom, revelation, information, resources 
and knowledge, enabling the Holy Spirit to empower us in unique ways. 
 
18) The four components of The Connected Church Communications Model ™ are: The 
Core, The Community, The Content, and The Channel. 
 
19) The community is the WHERE of your social media ministry. 
 
20) Content is the way in which you express or convey your core message to your community. 
There are 3 primary types of content that are used to express a message on social media: 
Spoken content – Created in church services, seminars, conferences, events, studio 
recordings, radio shows, podcasts, etc. Written content – Created for books, blogs, research 
papers, magazines, etc. Graphical visual content – Created as images, designs, memes, 
infographics, slides, videos, animations, etc. 
 

THERE WILL BE A TOTAL OF 50 QUESTIONS ON THE BOOK EXAM. 
THE REMAINDER WILL BE TRUE OR FALSE. 


